
The Cinquantenaire Museum
10 Parc du Cinquantenaire
1000 Brussels



 Ms Patricia de Suzzoni, Chair, CEER Customers and Retail Markets Working Group 
(Panel Moderator)

 Ms Heidi Ranscombe, Policy Manager, Citizens Advice UK

 Mr Martin Salamon, Chief Economist, Danish Consumer Council

 Mr Karl Vella, Coordinator on Environment and Climate Issues, Eurelectric

 Ms Margot Loudon, Deputy Secretary General, Eurogas



 Empowering consumers to act

◦ saving money and energy through better information

◦ giving consumers a wide choice of action: by switching 
suppliers, realising the value of flexibility through demand 
response, increasing consumer participation through 
intermediation and collective schemes

◦ maintaining full protection for consumers

 Making smart homes and network a reality

 Special attention to data management and protection



 There is a high degree of competition and innovation
thrives to the benefit of consumers. DSOs provide
quality services and facilitate a level playing field by
acting as neutral and efficient market facilitators.

◦ Low market concentration

◦ Low barriers to entry

◦ Close relationship between wholesale and retail prices

◦ A range of offers including demand response



 Consumers are aware of key features of energy
markets; they are empowered and are enabled to
engage in market activities through which they can
acquire further trust in the market and its actors.
Energy supply is ensured for all energy users, and
vulnerable consumers are provided with extra
protection where needed.

◦ High level of awareness and trust

◦ Availability of empowerment tools

◦ Sufficient consumer engagement

◦ Appropriate protection



Thank you!


